[image: A picture containing text, clipart

Description automatically generated]                                    					

Social Media Policy No. 005  
Definitions
“Personnel” means employees including part-time, full-time, auxiliary, and temporary contract employees.
“Trustee” means all members of the ORL Board of Trustees.
"Content" means information including but not limited to, text, images, photographs, videos, links, and geographic markers uploaded, added to, or published on an online location. 
“Social Media” or “social networking” means the use of any social networking and/or blogging sites including, but not limited to, Facebook, Instagram, Teams, YouTube, blogs, or any other apps or online sites that permit users to create and/or share content.

Purpose
To support the effective use of social media while safeguarding the Okanagan Regional Library’s (ORL) reputation and maintaining public trust. This policy is also intended to ensure that all social media activity respects the privacy and confidentiality of information related to the ORL, its personnel, trustees, and patrons.
This Policy outlines the standards and expectations for the responsible use of social media, in alignment with applicable laws, ORL policies, and the guidelines described below.

Scope
This policy applies to all ORL personnel and ORL Trustees.

Policy Statement
The ORL recognizes the value of social media as a tool for engaging the public and promoting ORL programs and services.
The ORL’s social media channels are valuable tools for communication and engagement with our community. To maintain a safe, productive and meaningful space, the ORL retains the right to disable the public comments.  This protects both the community and staff from exposure to harmful content. Users can like and share ORL content within their own networks and direct messaging will remain open. The community is encouraged to reach out with their questions and staff will respond in a timely manner. 
ORL Online Social Media Accounts and Websites 
The ORL’s website will remain the primary source of online information exchange with the public and is the ORL’s official internet presence. Where possible, social media posts shall link back to the ORL website for the purpose of downloading forms, documents, and providing specific or additional information.
Content shared through ORL social media channels must:
· Align with all ORL policies, values, vision, mission statement; and
· Be accurate, current, and communicated in a professional manner that supports and reflects positively on the ORL’s image and reputation.

Appropriate Content, Monitoring, and Enforcement
Only information that is publicly available may be posted to social media sites. It is unacceptable to publish or report on conversations or information that is confidential, pre-decisional, or speculative.
The Marketing and Communications Department of the ORL monitors social media channels to ensure adherence to this policy. Any content that violates this policy will be promptly addressed. 
Only designated ORL employees are permitted to post on ORL social media platforms representing the organization with an ORL account.
The ORL reserves the right to determine the appropriateness of all content received. Posts will be deleted and direct messages will not receive a response if they:
· Contain language that is abusive, harassing, hateful, threatening, or defamatory toward any individual or organization;
· Include content that is discriminatory (under the B.C. Human Rights Code), graphic, or obscene; or
· Constitute spam, commercial solicitations, or content unrelated to the subject matter of the specific posting.
If repeated posts of the above nature are made by any individual, the ORL retains the right to block that person from further online activities associated with the ORL.
Social media accounts are monitored by ORL staff during regular business hours. While posts are scheduled to appear outside these hours, live response from the ORL are only to be expected during ORL operating hours.
Communication through social media is subject to all relevant provincial, federal, and municipal laws, regulations, and policies.
Employee Use of Social Media
The ORL encourages respectful and responsible use of social media. This includes following ORL policies related to conduct, confidentiality, and respectful workplace standards when posting on personal or work‑related social media accounts.
While the ORL respects employees’ personal expression, certain online activity may relate to the workplace when it has a real and material connection to an employee’s role or the ORL’s operations. This may include situations where social media activity:
a) 	does not align with ORL policies (e.g., confidentiality, respectful workplace/anti‑harassment, or other established standards of conduct),
b) 	has the potential to negatively affect the ORL’s reputation or operations, or
c) 	impacts an employee’s ability to perform their duties.

If concerns arise, the ORL will review the matter in a fair, balanced, and proportional way guided by applicable legislation, ORL policies, and relevant collective agreements, and may include corrective steps where appropriate.
Nothing in this policy alters employees’ rights under the B.C. Human Rights Code or applicable privacy legislation.
Social media collection notice
Personal information posted by members of the public may be collected by the ORL under s. 26 of the British Columbia Freedom of Information and Protection of Privacy Act for the purposes of communicating and engaging with the public. 
Information collected may be stored and / or accessed on servers located outside of Canada. In the interest of privacy and the privacy of others, members of the public are advised to not include any personal information including phone numbers and email addresses in the body of online comments. Personal information about others, including pictures, should not be shared.

Compliance 
This policy complies with the BC Freedom of Information and Protection of Privacy Act (FIPPA).
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